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Young Adult Workshop 12/1/09

Best tips to draw a Young Adult audience:

Good Promotion:  flyers, school announcements, posters, radio, webpage, facebook, myspace, twitter…the flyers/announcements must be attention getters!!  Display posters etc. where the kids hang out:  the mall, gaming stores, YMCA, coffee shops …


Food:  If you feed them, they will come.

Things that work:

· Topics of popularity:  Twilight series, Harry Potter, Wii games, World Premier Launches

· Topics of the extreme, or unusual:  Henna, Ductigami, Mystery dinner, auction

· Provide food:  any type of food will do; snacks, pizza party, make and eat…

· Provide prizes:  offer door prizes, or prizes for games played…

· Provide the opportunity/possibility of more than one activity:  when showing a movie, also play a game or make a craft relating to the movie.

· Passive programs:  prizes a plus; ask for emails then send program announcements

· Develop a relationship with your Young Adult Patrons.  This makes them feel comfortable with you…comfortable enough to attend a program.

Things to keep in mind:

· Promotion:  All promotional venues must be attention getters!!!  Otherwise teens will not see/hear it.

· Be clear about your audience’s age:  be sure to plan for the age you intend to reach; apologetically deny adults who try to attend (adult attendees present an imposition to young adults who are looking for “things” to call “their own” and can scare them away); with some programs, be careful not to have too broad of an age range.

· Be reasonable.  Some popular teen topics can be difficult to pull off, especially in a library setting.  (expense, language, sensitivity, taboo)

· Enthusiasm!  If you don’t have it, neither will they.

· Don’t plan too much.  This is a waste of money and time.

· Resist the temptation to provide for more than a “reasonable” number of teens.  This can be difficult to do if registration is not necessary for the program.  

· Participation number vs. Library size:  Don’t beat yourself up if you only have 4 or 5 teens participating; that may be good for a library your size, and you need to start somewhere.  Room for growth is the positive way to look at it.

· Be sure to balance the types of programs you have for the different interests within your audience.

· Time constraints:  Your library as well as the teens will have time constraints that should be addressed when planning programs.  Also consider what else is going on in the community for teens:  does it conflict with your program plans?  Could you partner with another outside activity?

· Transportation:  consider whether or not the teens you serve are going to need transportation to and from your program.  Again think about time:  perhaps there is a better time to program where transportation wouldn’t be as much of an issue.

· Having a Core group:  This is great in the sense that you have teens attending!  This is not so good when you have new teens attend that have trouble feeling like they fit in.  The programmer must make an extra effort for the “new teen”.  We want newbies to come back!  Another thing to remember about having a core group is that they will graduate and then you have to start all over again.

· Questionnaires:  What kind of programming do teens want?  What time do they want programs? Etc… (this has not worked well for us)
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